
Urban Bites: Artistic Performances 
for Food Sustainability - Application Form

Important notice before submitting a project outline:
The submission deadline is May 3rd, 2026, 23:59pm WEST.
A confirmation email will be sent to the contact person's e-mail address upon submission (please check your spam folder). Applicants are advised to keep a copy of their proposal until they receive a confirmation notification of its submission. All questions and information requests should be sent to feedyourfuture@rededlbclisboa.pt
A Google account is required to complete this application form, as several documents must be uploaded during the submission process.
We recommend reading the OPEN CALL GUIDELINES and the APPLICATION FORM before submitting the proposal

Email: *
___________________________________________




APPLICANT INFORMATION
These details will be used for further communication. Please provide a valid email address, otherwise we can't reach out and get back to you with information.

Contact Person. First and Last Name: *
___________________________________________

E-mail Address of the Contact Person. This email address will be used for any further communication regarding your application status: *
___________________________________________

Phone Number (include your country extension code): *
___________________________________________

Name of the Organisation (except for informal groups):
___________________________________________

Legal Form of the Organisation (except for informal groups):
· Non-profit
· For-profit

Organisation’s Statutory Assessment in English, no need to be an official translation (except for informal groups). Upload PDF.

Organisation’s Website or Social Media (except for informal groups): *
___________________________________________

Team Members. List all team members, including: Name, Affiliation and Role within the project (e.g. facilitator, designer, coordinator): *
___________________________________________

Preview Experience (max. 1.500 characters without spaces). Provide relevant experience of the organisation or team members in relation to public art, co-creation, community engagement, or artistic practices: *
___________________________________________






PROJECT DETAILS
The implementation period for the projects will run between May 22nd until November 30rd, 2026 (with final report).

Project Title: * 
___________________________________________


City of Implementation. Select the city where your project will take place: *

· Milan
· Lisbon Metropolitan Area
· Barcelona
· Almere
· Brasov
· Thessaloniki


Format of the Public Art Performance. Select one: *

· Temporary actions
· Permanent interventions
· Temporary actions and Permanent interventions


Public Art Performance Description (max. 5.000 characters without spaces): *
Please describe: 
1) Artistic Concept, including the vision, conceptual framework, and key creative decisions behind the proposed intervention;
2) How the proposal meets the objectives of the call, including raising awareness on food sustainability and addressing the topics of urban food harvesting, consumption, recycling and/or food waste, while contributing to the transformation of public spaces;
3) Characteristics of the performance(s).Describe the format and main characteristics of the proposed performance(s). Indicate the type of artistic action (e.g. flash mob, guerrilla intervention, installation, interactive exhibition, immersive experience, dance or music performance, film screening, mural, or other artistic action). Briefly describe the duration, the use of public space, the level of audience interaction (spectator, participant, co-creator), the artistic mediums used, and any relevant technical or spatial requirements;
4) Number and type of actions;
5) Engagement with stakeholders and partners (Stakeholders = groups affected / involved; Partners = organisations actively delivering/co-financing. Briefly describe their role or contribution to the project).
___________________________________________


Co-creation Process (max. 3.000 characters without spaces): *
Explain how participants will be involved, including:
1) Professionals from the Creative Sector (18–35 years old) — such as artists, art students, designers, artisans, curators, artivists, cultural professionals, and other creative workers; 
2) Young people with disabilities, migrants and/or from deprived communities (if applicable).
___________________________________________


Public Space Location (max. 1.000 characters without spaces): *
Please indicate the specific public location(s) where the performance(s) will take place and briefly explain the choice of this/these place(s) (e.g., relevance to the concept, accessibility, audience flow, community context, and or symbolic value).
___________________________________________


Target Group 1 — Professionals from the Creative Sector: *
Indicate the number of creative professionals (18–35 years old) your project plans to involve in person. If the team members of the project are part of this target group, please mention that. Minimum: 2 participants
___________________________________________


Target Group 2 — Audiences attending the Performances: *
Estimated number of people attending the performances in person. Minimum: 1.000 people. This can be estimated using accepted methods (e.g. gate counting, rough estimation, etc.) and photos.
___________________________________________


Expected Outcomes (max. 750 characters without spaces): *
Provide 1–2 realistic and immediate outcomes resulting from the project (e.g.: increased understanding among local residents on how to reduce daily food waste). Outcomes are the short-term changes or effects generated by the project, such as increased awareness, engagement, learning or shifts in behaviour.
___________________________________________


Risk and Mitigation (max. 750 characters without spaces): *
Identify 1–2 potential risks and describe the strategy to reduce or manage them. E.g.: A potential risk can be limited audience attending the performances. To mitigate this, the project can collaborate with local organisations (e.g. art schools or community groups) that already work with the intended audiences and organise preliminary outreach actions to ensure early engagement and participation.
___________________________________________


Cost. Use the official template [link] *
Upload a Microsoft Excel or Google Sheets file.


GANTT Chart. Use the official template [link] *
Upload a Microsoft Excel or Google Sheets file.
A GANTT is a project schedule showing the sequence, duration and deadlines of activities.


Supporting Documents (optional)
You may upload additional materials that help clarify or illustrate your project proposal. These materials are optional and are intended to help the evaluation committee better understand the artistic, conceptual or spatial dimension of your proposal.


Additional Comments or information you wish to share:
___________________________________________






LAST BUT NOT LEAST...

How did you hear about this Open Call? *
___________________________________________

Have you heard about the "Feed Your Future" project before? *
· Yes
· No

Personal Data * 
Rede DLBC Lisboa, as the organisation responsible for this call, commits to processing applicants’ personal data in compliance with European Regulation 2016/679 (General Data Protection Regulation - GDPR) and applicable Portuguese law (Law No. 58/2019, of August 8, DRE). It is important that all applicants are fully informed about how their personal data will be processed as outlined in the "Personal Data" section of the Open Call Document.

· I hereby confirm that I have read and understood the information regarding the processing of personal data as outlined in the "Personal Data" section of the Open Call Document. I agree to the processing of the personal data provided in this application in accordance with the terms described.

